
ZVEI’s Code of Conduct
for Corporate Social Responsibility
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Corporate Social Responsibility as a part of 
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nally known as ‘CSR‘1). ‘ZVEI’s Code of Con-
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1. Basic Understanding  
 of Social Responsibility 
 in Corporate Management
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Preamble

1 CSR = Corporate Social Responsibility State: 2008
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2. Where the CoC applies
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worldwide.
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3. Core Values 
 for Social Responsibility  
 in Corporate Management
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3.1 Adherence to Laws
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3.2 Integrity and Organizational 
Governance
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3.3 Consumer Interests
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3.4 Communication
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in an open way and is oriented towards dia-
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3.5 Human Rights
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3.5.1 Privacy
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